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HALIFAX POPULATION GROWTH

Net Persons and Annual Growth Rate, Halifax Economic Region, 2014 to 2023
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Source: Statistics Conada, Annual Demographic Estimates, Table 17-10-0150-01

Halifax Population Growth

4 B% + From July 1, 2022, to July 1, 2023, Halifax's
population grew by over 19,000 people — a new
record and a record-high growth rate of 4.1%.

6% + Last year's Halifax Index reported a total population
65,‘ for July 1, 2022, of 480,582; however, subsequent

=S :ﬁr revisions by Statistics Canada resulted in an
& amended estimate: 472,962. Taking this revision and
J growth into account, the estimate for Halifax's

12% population as of July 1, 2023, is 492,199.
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DOWNTOWN POPULATION: 2001 -2021 SIgNal .o

Source: Statisties Canada Census Data
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© This article is more than 2 years old.

. g ‘ Halifax’s downtown
e population growing at
13,280 fastest pace in Canada

2021 census also shows overall HRM population
grows close to 10 per cent in five years
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Newly elected HRM council sworn into office,
including Mayor Andy Fillmore

By Megan King * Global News
Posted November 6, 2024 5:07 pm - 1 min read

New Halifax council sworn predotly
women for first time

9 of the 16 Halifax council seats are now held by women

ﬂ Haley Ryan - CBC News - Posted: Nov 06, 2024 7:06 AM AST | Last Updated: November &6

P 51 ox o0:01/ 0201

WATCH: The new mayor and members of Halifax Regional Council have officially been sworn into office. More than half of the
councillors are familiar faces to city hall. Megan King reports — Nov 6, 2024
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The Value of Downtown

& [N CANADIAN
DOWNTOWNS

OCTOBER 2013

Downtown represents 15.6% of HRM’s total ,
commercial assessment, though itis less :
than 1% of HRM’s total land mass.

aaaaaaaa

HRM Council District 7 accounts for 10% of
HRM’s entire residential assessment base.
The peninsula accounts for 24%.
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OVERNIGHT STAYS IN HOTELS AND ROOM SHARES

Overnight Stays in Hotels and Room

Room Mights, Halifax, 2014 to 2023 Shares

- = Total overnight room stays in Halifax increased by
almost 100,000 from 2022 to 2023, a growth rate of

5.49%. The 1.87 million overnight stays in 2023 fell just

 _ail
short of 2019's record high of 1.88 million.
- s Two-thirds of this growth, 65,000 overnight stays,
came from an increase in traditional hotels, while
- one-third of the increase, 31,000 overnight stays,
was in room shares.
= The 2023 figure for hotels set a new record high, but
the 2023 figure for room shares remained below the

2015 2015 2016* 201

@ Hotels

Cruise Ships

2023 I 175
2022 I 143

2021 0

2020 o

2019 I 179

2018* 2019~

@ Room Shares

record set in 2019,

2020* 2021 2022 2023
e 2 2024 room nights Downtown YTD
2023 I 300,005 exceed 2019 by 17.4%.

2022 I 239,493
2021 0 2024 saw 201 cruise ships visit
2020 o Halifax, bringing over 350,000

2019 I 323,709 passengers.




ANB Frequency of Travel to Downtown for Fun & Leisure

Half of HRM Residents are visiting Downtown Halifax for fun and leisure at least on a monthly basis.

HRM residents are divided in the frequency in which they are visiting Downtown

Halifax. Among residents, half are visiting at least once or twice a month while the Frequencv Of Travel to Downtown Hallfax

other half are visiting a few times a year or less. Only one in ten visit rarely. for Fun or Leisure

Among Those Who Do Not Live in Downtown Halifax, but Have Visited for Fun or Leisure in the

Last Couple of Years
100% -

80% -
60% -

40% - 38% 37%

20% -
14% 11%

0% —-

Once a week Once or twice A few times Rarely
or more often a month ayear

Q.2.2: [IF DO NOT LIVE IN DOWNTOWN HALIFAX IN Q.1.2 AND IF “2022-CURRENT” IN Q.2.1A] How often do you travel to
Downtown Halifax for fun or leisure? (n=396)

DOWNL%WPA\ Downtown Halifax Perception Study | CONFIDENTIAL °
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ANB Overall Experience Visiting Downtown Halifax

The majority of HRM residents feel they had a positive experience the last time they visited Downtown Halifax.

Just 6% of HRM residents had a negative experience the last time they visited

Experience Last Time Downtown Halifax
for Fun or Leisure

Among Those Who Do Not Live in Downtown Halifax, but Have Visited for Fun or Leisure in the
Last Couple of Years

downtown. Results are consistent across demographics.

M Positive

Neutral

» Negative

Q.2.4: [IF DO NOT LIVE IN DOWNTOWN HALIFAX IN Q.1.2 AND IF “2022-CURRENT” IN Q.2.1A] The last time you went
Downtown Halifax for fun or leisure, how was the experience? (n=396)

DOWNLQ‘HI_'{\ Downtown Halifax Perception Study | CONFIDENTIAL a



Halifax is a city and community that is

, with a thriving tech scene, world-class talent,
and a . The cost of
living is very, very reasonable and our employees
really enjoy the high quality of life.

HALIFA X+

HALIFAX
INNOVATION

DISTRICT

NSCAD University (Art and Design)

Invest Nova Scotia

Fal P
Nova Scotia Health Innovation Hub'

@ CiHealth
Sciences Centre
National Research Council 0—.

The Labs e——(@)

Emera
IdeaHuB

Dalhousie Engineering

Dalhousie Medicine:
Dalhousie Life

Sciences Centre.

.,o Ocean Frontier Institute

@ 1K Health centre

NOVA SCOTIA

IT'S ALL HERE

We chose Halifax as our next expansion location in
Canada to support our growing number of clients. The
area's and

make Halifax an attractive place for us to expand.

Centre for Ocean Ventures @—@)

and Entrepreneurship (COVE)

Nova Scotia Community o)

College ~ Ivany Campus

We identified Halifax as the location to house a
business technology centre because of the
landscape and the universities that have
that produce trained technologists.

@ suild ventures

Halifax Central Library

o Portof Halfax 2,000+ companies
The PIER
(Port Innovation,
Engagement,
and Research)

300+ startups
8 post-secondary institutions
15+ R&D & innovation hubs

@ Saint Mary's University
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Monthly Visits to Downtown

= Menu #CBC

NEWS Top Stories Local Climate World Canada Politics Indigenous Business

Nova Scotia

Halifax remains 'Canadian comeback city' for
downtown activity
Visitor numbers likely have reached pre-pandemic levels for Halifax

a Haley Ryan - CBC News - Posted: Feb 26, 2025 6:00 AM AST | Last Updated: February 26

e A

e 4] T How downtown activity made Halifax a ‘comeback’ city
ol ol Ol

© 2monthsago | 1:44

Halifax is leading Canadian cities when it comes to downtown recovery. The number of visitors to downtown are
close to pre-pandemi levels. Haley Ryan has the story.
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20 private developments
7 public investments

www.downtownhalifax.ca/developmentmap
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Ground floor sales:

Food & Drink and Retail are
below 2022 levels.
Hotel sales are on the rise.

. B Food and Crink Accormnodations
i
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20212022 2022-2023 20232024
Category Sector 2022-2023 2023-2024 S Ornget
Food and Drinle 131 128 -2%
Number of
P Accomodations 14 18 +29%
Businesses
Retail T2 [5=] 4%
Food and Drink F128M Nam =T%
Sales Accomodations ST S135M +20%
Volume
Betail $141m £11am -16%




RATINGS OF BUSINESS CONFIDENCE
Index (-100 to +100) and Share of Business Owner Respondents, Halifax, 2013 to 2024

Year BCl Rating Hallfax as a Piace to Do Business
Above Average Just Average Below Average D"“m"""

Spring 2013 246 190% 59.0% 18.0% 40%
Spring 2014 202 140% 660% 7.0% 40% 3.15 Outlook for Downtown
Spring 2015 21 15.0% i D et Just over one-half (53%) of members describe the prospects for the Downtown Halifax area over the next five years as ‘positive’. This
Spring 2016 281 2579% se e 1z 9% S is the second consecutive survey in which positive outlooks have declined {down 9-points from 2021, and down 17 from 2016).
Spring 2017 2N 2% s0ze 3% w Q. And thinking about the outlook over the next 5 years, how do you feel about the future of Downtown Halifax?
Spring 2018 329 270% 573% 12.4% 33%
Spring 2019 328 263% 608% 97% 32% ci% 2021: 62% pOSitiVE
Spring 2020 249 315% 55.0% 98% 2% Positive i - 579
Spring 2021 375 3095% 523% 65% 16% 50%
Spring 2022 420 204% 502% 66% 7% 239
Spring 2023 304 288% 550% 12.5% 36% Meutral | o4 | Overall
Spring 2024 250 25.0% 56.7% 14.9% I4% 23% " Non-retail

18% W Retail

Source: Narrative Research, Business Confidence Survey (Various) Negative
21%

Neither/DNK/Ref
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CREATING THE VISION

Downtown Halifax Business Commission is the go-to organization on Downtown
vitality. This comes from the expertise of the Board and staff, as well as DHBC's
30-year active involvement in the International Downtown Association (IDAJ, which
has created connections with downtowns around the globe. This Vision was initiated
and curated by DHBC, with the assistance of a steering committee and consultant
group, MIG. Halifax boasts a wealth of urban expertise across many individuals and
organizations, and the recommendatfions in this document are the result of extensive
consultation with those diverse groups

SE=
and individuals. PR oy
From September 2023 to April 2024, DHBC consulted with key stakeholders, T'i';,'f"" 3

o [ 2 T
urban experts, policymakers, business owners, and the public to help us .
answer the question:

e

What are the big moves needed to ensure our Downtown is
vibrant and prosperous in 2030 and beyond?

The consultation process involved:

= 10 2-hour engagement sessions, with over 100 stakeholders.

= Numerous one-on-one meetings with key community
leaders and government officials.

= A public, open-ended gquestionnaire that produced
hundreds of pages of comments.



4 IRANSFORMATIONAL MOVES

EVERYBODY'S — HARBOUR ENTERTAINMENT — MOVE *
NEIGHBOURHOOD 365 CENTRAL SMART

Downtown Halifax is a place where — Downltown Halifax maximizes its Downtown Halifax is & nationally Getting to and moving around

everyane feels welcome, greatest assef year-round, renowned destination for arts, Downtown Halifax is easy.
Conduct a study that determines Improve the Dartmouth-Halifax oul ture, and entertainment. Build a bus rapid fransit (BRT) system
the ideal ingredients for a complete ferry service by increasing Build new venues: that prioritizes the Downtown lines.
neighbau rhnnd: frequency and making it free. « art gallery Invest in a high-frequency
. DODUJ‘E:"U" Establish George Strest as » 1500+ seat performing Dowrtown connector loop.
= amenities ;
Downtown's gateway to the arts centre : :
« business & residential mix . toukd bl Prioritize pedestrian-first design
water and enhance other key permanant outdoor public il streets ndixds ks,
» historic building profection R event space i Dbt il
points. pa : lis: o ddactional &
» cultural diversity o . — sidewalks, and directional signage.
) Create an updated Harbour reate a year-round event strategy blis}
Incentivize 1'_”’“”"9 unused Plan that includes: that includes aftraction & refention, i o Liznr;::? etk ok
office space info homes. « avents facilitation, and organization. R ’
Create an Urban Parks Strategy + waterfront land use Designate a Cultural District. Cm a connected hub for bikes,
that optimizes existing green + harbour islands ferries, and buses.
space and reveals gaps. access & activation
Establish a District Strategy for . ""la'er "1;’5"“"3""“
designation, design, and promotion 2 el AN
for Downtown's Districts * sea level rise mitigation
' Learn more and download the full report here:
Revitalize Barrington Street.

downtownhalifax.ca/vision2030
Increase investment in public

safety initiafives.
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THE FUTURE OF CALGARY'S DOWNTOWN
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In the Media

e Calgary's Greater Downtown Plan

Downtown is the economic and cultural heart of Calgary. It our central hub for
business, innovation and creativity, What happens downtown has a direct impact on

all Calgarians. Calgary needs a strong core to grow our economy, create jobs and fund

the ity services we rely on every day.
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Capital Ideas

Leveraging Urban Investment for Regional Prosperity

Halifax Regional Municipaliy
June 11, 2010

110

HOODIE BAK BED SHORTAGE STEPPING DOWN CASE CRACKED
Citadel Mighsites | Dalrmsestofspace | Costhendssevenyear |  Ringeader amestedin
shudent safety o miresilesces 1 e with Dl Tigars (24

daring robberies: et ¢ ".'.- A

Diilyi News?

WEDHERDAY, SERTEMRER &, 30067
PROUDLY SERVING THE GREATER HALIFANE COMMUN

GREAT EXPECTATIONS

W W

TIRM by Design is on the cusp of wiveiling its vision o ten Halifax inw a world-class
eity. In the fivst of a five-part series, seporter Rachel Mendleson explores the impaet
the urban redesign will bave on our futare. Ses pages 6, 7

Basic planning proposal for Downtown Halifax
Downtown Cosmittes, alifax, Neva Scotia, Dec. 1972
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Project Team In the Media

The significant benefits of a ‘do something’ scenario:
return-on-investment

9 st IR el - Investing in Downtown Ottawa will generate extraordinary economic benefits

Jedd 1 : @ - » including increased local spend and new property tax revenue.
éklpvl.erAAGL — R S : Return on Investment: high-level summary?

* Addition of 40,000 residents yielding $120 million annually in new residential
property taxes and $778 million in annual local spend
— —~ + Addition of 1 million new tourists drawn to Downtown’s new amenities, public
i realm improvements and programming, adding an $80 million increase in annual
spend downtown
* Attract 50,000 jobs yielding $340
million in annual spend by employees,
$18 miillion in new commercial

FIGURE 1 property taxes
Comparison between ‘Do nothing’ and ‘Plan implementation’ scenarios, * Addition of people leading to 15,000-
based on annual property tax and PILT revenue 20,000 new transit riders

* Intotal, achieving these goals will

$600,000,000 result in an annual revenue increase
Cruor,r)eir;tt of $1.2B in new local spend and more
?ﬁx ',];dy than $133M in annual property tax or
$400,000,000 PILT more than $1.3B
revenue

Key to this analysis is the fact that
bringing more residential units and

$200,000,000 residents to Downtown will generate a .
$461.503.734 $399,022.945 higher return than simply absorbing the Investing in Downtown Ottawa
current office stock in a ‘return-to-normal’ will generate extraordinary
0 scenario. economic benefits totalling more
Current Do nothing Plan implemented than $1.3B annually.




HRM COUNCIL AND CHIEF ADMINISTRATIVE OFFICER
Vision Champion (optional)
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MOVE HARBOUR
SMART 365

HRM DT VISION STAFF

Management,
HALIFAX Administration, Research
Contributed staffing from other
ENTERTAINMENT dep'rs/s'queholders
CENTRAL
WORKING EVERYBODY’S
GROUPS NEIGHBOUR

HOOD

PARTICIPANTS

VISION 2030

STEWARDSHIP o
ORGANIZATIONAL
CHART

Alliance, resident
associations)

PARTICIPANTS

TBD

(ie, Build NS, NS
Dept of CCHT
Port Authority,

DHBC, HRM Civic

Events, Event
organizers)

ADVISORY COMMITTEE

ACOA

NS Growth & Development
Halifax Partnership
Downtown Halifax BID

PARTICIPANTS

TBD

(ie, Neptune
Theatre,
Symphony NS,
AGNS, art
advocates, Sonic
Entertainment,
Restaurant
Association(s),
Events East,
Discover Halifax

Build NS, Link NS
Port of Halifax
Events East

MOVE SMART

PARTICIPANTS

TBD

(ie, It's More
Than Buses, Dal
Planning, Our
HRM Alliance,
DHBC, Halifax
Harbour Bridges,
Link NS
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DOWNTOWN ALIFAX

VISION 2030

HRM Council direct the CAO to assign
staff to develop a Downtown Vision
implementation plan,
recommendations, reporting
structure, etc.
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